Ad Tracker

“What you can’t measure, you can’t manage.”
You must develop the habit of measuring the results of all your advertising and marketing campaigns.  It’s the only way you can effectively manage your marketing and advertising budget and determine what is working.
Use the form below to track how your customers heard about your lawn company.  It doesn’t matter how you track where your customers are coming from, it only matters that you are tracking all of your customers.  It’s the only way to determine which methods of marketing and advertising are working and which aren’t.  

The hardest part is developing the habit of asking each person who calls how they heard about your company.  I recommend printing this sheet out and carrying it with you everywhere you go.  It will help you create the habit of asking each person who calls.  

If you are doing some form of split testing with your marketing, make sure you record which particular ad they are responding to.  

My LawnSuccess Systematic Secret Code member’s area includes an automated ad tracker.  This ad tracker allows you to instantly see how many of your customers responded to a particular ad.  It saves you a lot of time when evaluating your marketing campaigns.  

Ad Tracker
 Prospect Name

  Address
      
             How They Heard About You

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	

	
	
	


